
 

 
 
 

 
 
  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
  
 

 
 
  
 

 
 
 
 
 
 

 
 
  
 

 
 
  
 
  

 
 Burgess showed the group how to train by use 
of the Click Method.  The Click Exercise 
encompasses a physical activity (no music) to 
raise the energy level to 100%.  Pushing past 
the point where one thinks they’ve reached 
their peak will enable an individual to 
maximize their potential.  New levels of 
performance are gained through an enhanced 
sense of well being, clarity and focus.  Burgess 
stated this is the same concept that actors 
employ. In a sense, we are all actors with an 
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POWW Packs a Powerful Punch 

By Cathy Ives  

The POWW (Professional Optical Women’s 
Workshop) opened to an enthusiastic crowd of 
OWA members and associates in Las Vegas.  
Martha Burgess, a motivational trainer and 
speaker, presented ideas to teach the Optical 
women how to communicate at their highest 
level by training to raise energy levels. Her 
premise ~ a higher energy level effects a 
stronger presence and communication style.  In 
speaking with optical professionals, a big 
challenge day-to-day is to keep the energy level 
up, especially in challenging times (or during 
exhausting trade shows!).  

wwoommeenn  ooff  vviissiioonn  
the  OW A news le t te r  
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Stay Connected, Stay Involved 
By Amy Spiezio 
LAS VEGAS-  The OWA’s  Friday-night 
networking event certainly met member’s 
expectations. “It was a fabulous night, as 
usual,” said Nanofilm’s Gina Montello. 
Drawing more than 215 members and 
guests, the event lived up to its motto: Stay 
Connected, Stay Involved. The room was 
abuzz as current, new, and potential 
members discussed the events of the show, 
renewed acquaintances, built new 
professional connections, and shared tips 
for “climbing the corporate ladder in high 
heels.” 
“I really enjoy networking with smart 
women who are movers and shakers in the 
optical industry,” notes optical educator 
Laurie Pierce. 
Outgoing president, Corinne McCormack 
president of Corrine McCormack, Inc., 
acknowledged the success of the event and 
thanked supporters and sponsors for their 
generosity of time, funds, and gifts. She 
pointed out the successes of the year, 

including the successful introduction of 
educational programs, which ran in 
California and in Las Vegas to great 
response. 
The current and previous Top 50 Most 
Influential Women in Optical (a Vision 
Monday program) took their bows, and 
McCormack went on to pass the baton to 
the board’s new president, Rene Soltis of 
the Vision Council of America. 
Soltis took a moment to introduce herself 
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One Minute Mentor: Read All About It 
 Q. I'd like to learn more about today's business management 
trends, but I don't have the time to go get my MBA. The best bet 
for me would probably be business books and journals, but 
there are so many out there today that I don't know where to 
start. Help! 
 
A. There certainly are a ton of business books out there today. 
The trick is to find the ones that will help you learn what you 
want to learn. Within the industry, look at the Vision Expo 
education programs--authors such as human resources expert 
Daniel Abramson attend and present their ideas, providing a 
sample of their book-length works. 
For general business books, consider The American 
Management Association's reading list 
(www.amanet.org/books/reading_list05.htm), which includes 
selections such as a subject near and dear to many professional 
women: Why Men Earn More: The Startling Truth Behind the 
Pay Gap--and What Women Can Do About It by Warren 
Farrell, Ph.D. 
In addition, the Center for Women's Business Research 

(www.womensbusinessresearch.org) has a number of 
publications focused on women business leaders and 
entrepreneurs including: Location, Location, Location (2003). 
A report identifying the nation's "hot spots" for growth in 
women's entrepreneurship, including the top five states for 
growth in women's business. 
Finally, don't forget the reliable Amazon.com. The site's 
Listmania section provides insight from readers on what 
helped them. Find a lister with interests that resemble your 
own and start reading. 
Got a minute? Got a question? Send in your question to the 
OWA One-Minute Mentor by E-mail to 
owa@opticalwomen.com. 
For a one-on-one relationship with industry experts, consider 
the OWA Star Mentoring Program. After filling out a simple 
survey and speaking with a member of the Mentoring 
Committee, members can join the program. Each month, 
enrollees will have one hour of confidential career 
development with a mentor. For more information, contact 
owa@opticalwomen.com. 
 

Stay Connected, Stay Involved  
continued from page one 
to the few people who may not know her and outlining her 
hopes for the future of the organization, including educational 
programs and services that will provide a true return on 
investment for OWA members (for more information, see 
Rene’s letter to the organization and a Q&A interview in this 
issue). She also took the opportunity to introduce the 2005-
2006 OWA officers and board members. 
 
Following the presentation, prize drawings were made. New 
member Lorraine Romero, ABOC from Katy Optiks was the 
recipient of BCBG watches provided by ClearVision.. 
Membership drawings for Tommy Bahama gifts provided by 
Altair Eyewear and Coach provided by Marchon left Sandy 
Sulzman from Shamir, Linda Pierce from Vision West, Inc., 
and Sharon Guy from Sharon Guy Associates the big winners 
for the night. 

As many event attendees pointed out, the big prize was that 
everyone gained valuable connections that will serve them 
well into the future. 
A special thank you to our sponsors.  ClearVision 
sponsored the event.  The Vision Council of America 
provided room space.  Altair Eyewear and Marchon 
provided door prizes. In addition, participants left the event 
with a goody bag containing Jones New York sun wear by 
REM. 

See for more pictures from 
this OWA event!  

2005-2006 Optical Women’s Association Officers  
President:Rene Soltis, Vision Council of America 

President-Elect: Grady Culbreth, Carl Zeiss Optical 
Vice President: Sherrie Rogerson, Doctors Vision Center 

Secretary/Treasurer: Amy Spiezio, Eyecare Business 
Immediate Past- President: Corinne McCormack, Corinne McCormack, Inc. 

Board of Directors 
Marge Axelrad, Jobson 

Ann E. Englert, Solutions 
Lorinda Fraboni, Walman Optical 

Sandy Likes, GreenTree Capital, LTD. 
C. Jeanine Solomon, Silhouette Optical LTD 
Dana Weeks, Optical Services International 
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One on One with RENE SOLTIS 
Rene Soltis, the OWA’s new president, is a veteran optical 
professional.  Currently the education and training 
consultant for the Vision Council of America, she 
continues to find time to lecture on a national level, work 
as an optician, and volunteer her time as the head of this 
organization. We spoke with her recently about her 
experiences in the optical industry and life. 
  
OWA: Who were your major influences in your 
career? 
RS: Being associated with VCA, I’ve had the tremendous 
honor to work with some of the most fabulous and brilliant 
minds in the industry. There's no one person above the 
other. Their combined wisdom and mentoring have guided 
and influenced me daily in my career. 
Another major contributor to my career path has been my 
life situation. Being a single mom gave me the drive to 
succeed--it made me ask how else I could provide a living 
for my daughter and myself. I couldn't accept failure; it 
gave me the focus to keep working hard and expanding my 
opportunities. 
 
OWA: Who continues to inspire you today? 
RS: Jeff, my significant other, inspires me. He's outside of 
the industry and one of the most brilliant business minds 
I've met. He has amazing people and management skills 
and has taught me that you have to take the opportunity to 
learn something from everybody, no matter what walk of 
life they are from. I remember that. If you open yourself up 
to that way of thinking, it's very powerful. 
 
OWA: What were some of your reasons for taking a 
leadership position in the OWA? 
RS: You've got to get involved and you've got to give 
back. You can' just live in a vacuum. If everybody just sat 
back and just said, “Let somebody else take care of it,” 
we'd never truly reach our full potential. It was an 
opportunity to give something back to the industry that has 
given me so much. 
 
OWA: How has being a member of the organization 
helped you personally/professionally? 
RS:  Personally, I've met a lot of great women who I can 
count on for guidance and wisdom.  Without this 

 

Learn more about the OWA by reaching us at:  
 

PO Box 11463 
Minneapolis, MN  55411-0463 

E-mail: owa@opticalwomen.com 
Visit our website at www.opticalwomen.com 

 
To join, contact any Board Member for an application or mail a check to Optical Women’s Association for $125 along with your name, 

company name, address, e-mail address, and phone and fax numbers. 

Note: if more than one person in your company joins, membership is only $95 per person. 

organization, our paths may have never crossed.  It really 
helps turn acquaintances into friendships. Professionally, I 
get to meet people from all walks of industry life every day. 
No matter what role you're in, when you're involved in an 
industry group like this, you gain a wealth of resources.  It's 
like having your own support system. 
 
OWA: Who would you encourage to join the OWA? 
RS: All women, at all levels of the optical profession and 
optical industry. It's not just for the "chiefs"; it's an 
organization for all women no matter what role you have. 
 
OWA: What is your hope for the future of the OWA? 
RS: To provide meaningful services, and to add value to 
membership through programs, and education, and 
networking. Services that support and nurture women will be 
an ongoing focus. 
 
OWA: What is your hope for the future of the optical 
industry? 
RS: To continue to build bridges between the profession and 
the industry so we can reach the common goal of increasing 
the delivery of quality of eyewear and eyecare. 
 



 

 
 

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

  

OW A BOARD  
 

P r e s i d e n t  
R e n e  S o l t i s  
V i s i o n  C o u n c i l  o f  A m e r i c a  
r d s f o c u s @ a o l . c o m  
 
P r e s i d e n t - E l e c t  
G r a d y  C u l b r e t h  
C a r l  Z e i s s  O p t i c a l  
g c u l b r e t h @ z e i s s . c o m  
 
V i c e  P r e s i d e n t  
S h e r r i e  R o g e r s o n  
D o c t o r s  V i s i o n  C e n t e r  
s a r o g e r s o n @ e y e a m e r i c a . c o m  
 
S e c r e t a r y / T r e a s u r e r  
A m y  S p i e z i o  
E y e C a r e  B u s i n e s s  
s p i e z i o a j @ b o u c h e r 1 . c o m   
 
I m m e d i a t e  P a s t - P r e s i d e n t :   
C o r i n n e  M c C o r m a c k ,   
C o r i n n e  M c C o r m a c k ,  I n c ,   
C o r i n n e m c c o r m a c k @ m i n d s p r i n g . c o m  
 

D I R E C T O R S  
M a r g e  A x e l r a d  
J o b s o n  P u b l i s h i n g  L L  
m a x e l r a d @ j o b s o n . c o m  
 

A n n  E .  E n g l e r t  
S o l u t i o n s  
e n g l e r t s o l u t i o n s @ a o l . c o m  
 
L o r i n d a  F r a b o n i ,   
W a l m a n  O p t i c a l  
l f r a b o n i @ w a l m a n . c o m  
 

S a n d y  L i k e s  
G r e e n  T r e e  C a p i t a l ,  L T D  
s a n d y l i k e s @ h o t m a i l . c o m  
 
C .  J e a n i n e  S o l o m o n  
S i l h o u e t t e  O p t i c a l  L T D  
j . s o l o m o n @ u s . s i l h o u e t t e . c o m  
 

D a n a  W e e k s  
O p t i c a l  S e r v i c e s  I n t e r n a t i o n a l  
d a n a @ o p t i c a l s e r v i c e s i n t e r n a t i o n a l . c o m  
 
 
 

Dear Fellow OWA Members, 
The OWA is dedicated to the Mission – “To enhance and promote the leadership role 
of women in the ophthalmic industry through networking and peer support”. I would 
like to take this opportunity to share a few thoughts with you about the OWA and what 
we can do to work together in the coming year.  
 
• We are not for the few…..we are for the many 
• It’s not about me, and it’s not about the Board of Directors  
• It’s about YOU and it’s about US, as an industry, as an organization, as a whole, 
united together.  
 
The goals for the coming year are simple. We would like to work together to assure 
that the OWA is the vehicle to cultivate, nurture, mentor and support women at all 
levels in the Optical Industry. We want to help all women reach their full career 
potential and keep this industry strong and growing.  
 
We plan to accomplish this by continuing to enhance the services and resources we 
provide to our membership. Please visit our website at www.opticalwomen.com and 
take advantage of several “Members Only” benefits that we recently included.  
 
This is going to be an exciting and enriching year for our membership. I urge you to 
stay connected and stay involved. Please feel free to reach out to me directly with your 
comments, questions or feedback. I look forward to hearing from you!  
 
In closing, please keep in mind that you can make a difference.  You can love your 
work.  You can have fun.  And you- absolutely, without a doubt- can climb the Optical 
Industry ladder in high heels!  
                                                                         
Sincerely,  
 
Rene Soltis 
President 
OPTICAL WOMEN'S ASSOCIATION 

A Letter from the President 

 

 
PO Box 496471 
Garland, TX 75049-6471 

Many thanks to Walman Optical for sponsoring the copying and mailing of this newsletter. 
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(top) Christie Walker, Jobson, presenter 
Martha Burgess, and Dana Weeks of OSI. 
(middle) Sandy Likes, GreenTree Capital, 
Sherrie Rogerson, Doctor’s Vision Center, 
and Grady Culbreth of Carl Zeiss Vision 
recognize the companies who sponsored 
the event.  (bottom) Dana Weeks and 
Martha Burgess. 

opportunity to engage our audience, gain empathy and 
“close the deal” or win them over to our way of 
thinking.    
 
The most powerful question that Burgess asked was 
‘How great can you be?” Bearing that concept in mind, 
it made sense to change our energy level. Do you ever 
find your yourself asking, “How do they achieve all of 
that?” By maximizing energy and making it a priority 
every day, an individual will definitely enhance 
production and image. Burgess states, “People tend to do 
what you say when you are working from your potential, 
not because you are manipulating them, but because you 
are working from your “potentialized" self and creating 
global solutions which are in everyone’s best interest.” 
 
The second part of the program was role-playing and 
word usage. Throwing out weak words such as can, 
could, should, would, maybe, almost, sorta, leads to 
ambiguities, which does not lead to win-win situations. 
Attendees, provided real life scenarios and Burgess used 
these situations to demonstrate various techniques to 
deliver success.  
 
We, the attendees of the first POWW workshop, thank 
our corporate sponsors, Essilor, Zeiss, Marchon, for this 
amazing new program.  20/20 and Vision Monday 
provided media sponsorship. 
 
For more information about Martha Burgess, please see 
her website martha-burgess.com. 
 

 

 

 

 

 

 

(top left) Donna Gindy, REM, and David Friedfeld, Clearvision.  
(top right) Some of the enthusiastic attendees of the event.  
(right) Sandy Likes, GreenTree Capital, and Mike Hundert, 
REM. 
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Clockwise from top left: 

Lexi Loungo, Elaine Kennedy, and Anna 
Brarwell, VCA. 

Marge Axelrad, Jobson, Dick Bullwinkle, DAC 
Vision, Eve Zartman-Ball, VCA. 

Sue Ebner, Soderberg, Mark Saber, OD, and 
Jean Sabre, Uptown Vision Clinic. 

Nicole Stephan and Mary Lou Stephan, Kaiser 
Permanente, Mary Rose Jaszczynsai, 
Clearvision, and Mary Ann Marano, Kaiser 
Permanente. 

Raanan Naftalovich, Shamir Insight, and 
Christe Walker, Jobson. 

Immediate Past President Corrine 
McCormack of Corrine McCormack, Inc. 

Lori Lippiatt, OD, Jill Abdoo, Janice Yanek, 
of Salem Eyecare 

Ann Englert, Solutions, and Sharon Guy, 
Sharon Guy Associates 

Even the gentlemen had a great time at the 
event! 

Corrine McCormack presents members of 
the OWA board. 

Cathy Ives, independent consultant, Sandy 
Sulzman, Shamir Insight. 

 

 

 

 

 

 

 
 

 

 

 

 

Stay 
Connected, 
Stay Involved 
Photos from Vegas 


